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IMPORTANT DATES IN 2026

15 April: General Meeting
21 April: Dividend payment
5 May: Interim report first quarter
19 August: Half-year report
3 November: Interim report third quarter

Cover: The new Geberit CleanLine30 shower channel  
in high-quality stainless steel impresses with a slim  
design and sophisticated details. It is easy to look after 
and blends in harmoniously with any bathroom en
vironment.
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GLOBAL 
PRESENCE

   Sales
   Production
   Sales and Production



GEBERIT GENERATES SALES IN AROUND 120 COUNTRIES AND 
HAS EMPLOYEES IN MORE THAN 50 COUNTRIES. THE GROUP 
OPERATES 26 PRODUCTION PLANTS, 22 OF WHICH ARE LOCATED 
IN EUROPE.



FINANCIAL YEAR 2025 

  Geberit share      SMI indexed

Geberit has another demanding business year behind it. Despite chal-
lenging conditions in the building construction industry in Europe, sales 
and sales volumes increased significantly. In this regard, the development 
of newly introduced products and broad-based growth in the markets 
were very pleasing. Operating margins were only slightly below the pre
vious year’s level. Without the one-off costs resulting from a plant clos
ure, operating margins would have increased, thanks in part to efficiency 
improvements. At the same time, investments continued in the innov
ation pipeline and all important, larger investment projects were carried 
out as planned. This enabled the company to further expand and 
strengthen its market position as leading supplier of sanitary products.

Source: Refinitiv 
Based: on the 1:10 stock split implemented on 8 May 2007

SHARE PRICE PERFORMANCE FROM  
22 JUNE 1999 (IPO) UNTIL 31 DECEMBER 2025
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KEY FIGURES

2025 2024

Net sales MCHF 3,163 3,085

Operating cashflow (EBITDA) MCHF 931 913

Margin % 29.4 29.6

Operating profit (EBIT) MCHF 767 762

Margin % 24.3 24.7

Net income MCHF 598 597

Margin % 18.9 19.4

Earnings per share (EPS) CHF 18.15 18.06

Free cashflow MCHF 659 613

Margin % 20.8 19.9

Capital expenditure MCHF 173 182

R & D expenditure and investments MCHF 86 88

31.12.2025 31.12.2024

Equity ratio % 39.3 35.8

Net debt MCHF 769 965

Number of employees (FTE) 11,278 11,110

Reduction relative CO2 emissions % –6.9 –0.1



EBITDA, EBIT, NET INCOME, EARNINGS PER SHARE (EPS) 
2023–2025
(in CHF million)	 (EPS: in CHF)
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NET SALES DEVELOPMENT 2016–2025
(in CHF million)

1 EBITDA   2 EBIT   3 Net income   4 Earnings per share (EPS)



NET SALES 2025 BY MARKETS/REGIONS

NET SALES 2025 BY PRODUCT AREAS

1	 Germany (29 %)
2	 Switzerland (11 %)
3	 Western Europe (9 %)  
4	 Benelux (9 %)
5	 Northern Europe (9 %) 
6	 Eastern Europe (8 %) 
7	 Italy (8 %) 
8	 Austria (6 %) 
9	 Middle East /Africa (5 %)
10	 Far East /Pacific (3 %)
11	 America (3 %)

1	 Installation and  
	 Flushing Systems (37 %)
2	 Piping Systems (33 %)
3	 Bathroom Systems (30 %)
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PRODUCT AREAS
AND PRODUCT LINES

INSTALLATION AND FLUSHING SYSTEMS

PIPING SYSTEMS

Installation Systems Flushing Systems

Building Drainage Systems Supply Systems



BATHROOM SYSTEMS

WCs Washplaces

Showers and Bathtubs    Public Sanitary Facilities

Shower Toilets



CLEANLINE30 SHOWER 
CHANNEL   

	– Shower channel made of 
high-quality stainless steel 
that combines modern 
design with maximum prac-
ticality in everyday use

	– Tool-free access to comb 
insert via cover with tilt 
mechanism

	– Suitable for any installation 
situation – back-to-wall  
or freely positioned in the 
room 

	– Available in lengths  
up to 160 cm

	– Available in brushed stain-
less steel and in black

INNOVATIONS 
2026



CLEANFLOOR30  
SHOWER SURFACE

	– Shower surface in timeless design  
with integrated drain cover

	– Easy-to-clean anti-slip surface made  
of mineral composite material that is 
warm to the touch and dampens the 
water impact

	– Inherently stable and corrosion- 
resistant

	– Available in white, grey and graphite, 
and in numerous sizes

	– Quick and reliable installation with  
Duofix frame for shower surfaces



GIS-PRO 

	– Optimised GIS installation system for the  
industrial prefabrication of sanitary technology

	– Improved frame for effortless transport  
and easier installation in the building

	– New items that can be combined with the existing 
GIS range and reduce material requirements

	– More efficient and easier planning in all construc-
tion situations thanks to the new Geberit  
ProPlanner and Bausoft solution



ADDITIONS TO THE GEBERIT 
FLOWFIT AND MAPRESS 
THERM PRODUCT RANGES

	– Uncomplicated connection 
between Geberit FlowFit  
and third-party systems – 
for the continuation of  
existing installations with  
Geberit FlowFit

	– Mapress Therm adapter – 
enables a flexible connec-
tion to various systems  
and valves

SIGMA40 CUSTOMER- 
SPECIFIC SURFACES

	– Surface colour can be 
adapted to taps from numer-
ous third-party providers

	– Available for Geberit  
Sigma40 actuator plates and 
cover plates for urinals  
type 40

	– Ideal for projects with spe-
cific design parameters

	– Production independent of 
required quantity



Geberit AG 
Schachenstrasse 77 
CH-8645 Jona

www.geberit.com

CONTENT
Geberit Corporate Communications

CONCEPT/DESIGN/REALISATION
Linkgroup AG, Zurich
www.linkgroup.ch

LANGUAGES
This brochure is published in English 
and German and is also available on  
the Internet in PDF format. The printed 
German version is binding.


